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La web Familia y Salud como fuente de promoción de la salud  
de niños, familias y adolescentes

Introducción: las tecnologías de la información y comunicación se han convertido en un recurso donde 
el paciente busca información sobre salud y puede compartir experiencias. 
Objetivos: analizar el flujo de comunicación generado por la web Familia y Salud desde su inicio en 
abril del 2012. 
Metodología: se analiza el programa estadístico Google Analytics agregado a la web: número de vistas, 
usuarios, tiempo de duración de la sesión, porcentaje de rebote, perfil sociodemográfico, artículos más 
visitados y satisfacción.
Resultados: se observa un notable incremento del número de visitas, usuarios y seguimiento en el últi-
mo año, con un elevado nivel de satisfacción. Se reciben visitas de un gran número de países hispano 
hablantes.
Conclusiones: la web Familia y Salud se está convirtiendo en una poderosa herramienta de Internet 
para trasmitir información fiable relacionada con la salud infanto-juvenil.

Introduction: information and communication technologies have become a resource where the patient 
seeks health information and shares experiences.
Objective: to analyze the flow of communication generated by the web Familia y Salud from the be-
ginning, in April 2012.
Methodology: we have analyzed Google Analytics, a statistical program added to the web: number of 
views, users, duration of the session, bounce rate, socio-demographic profile, most popular articles and 
satisfaction.
Results: we observed a significant increase in the number of visits, users and followers in the last year, 
with a high level of satisfaction. We received many visits from Spanish speaking countries.
Conclusions: the web Familia y Salud is becoming a powerful Internet tool for transmiting reliable in-
formation related to child and adolescent health.
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INTRODUCTION

Information and communication technologies 

have become a potential vehicle for health promo-

tion, especially in paediatrics.1,2 Many forms of on-

line publishing can be used to share information, 

including well-known ones (electronic mail, elec-

tronic mailing lists, websites, etc) and newer forms 

(such as the very popular blogs and social net-

works), with more to come. This new way of using 

the web has been labelled web 2.0 (social web) 

and is an established reality.3

The number of individuals that search health in-

formation keeps growing, and they demand this 

type of media to search for information or interact 

with other patients, institutions or professio-

nals.4,5 There is also an increasing number of 

health professionals that see this new mode of 

communication as a professional tool that can be 

used to improve our knowledge, our research or 

the care we offer patients.6-8

The Familia y Salud (Family and Health) website has 

information that is updated periodically (texts, po-

dcasts, videos, links, images) and of great scientific 

rigour, aimed at professionals, caregivers, children 

and adolescents. Although it offers the possibility 

of interacting by means of comments and opinions, 

its purpose is not to provide medical services nor 

replace face-to-face health services. To optimise its 

use, its contents have been divided into various sec-

tions by means of cascading style sheets:

  Growing: it aims to inform and be a companion 

in the different stages of our children’s upbrin-

ging. So far, this section has included topics for 

every each age group concerning health habits, 

child development, nutrition, physical activity 

and play.

  Healthy living: comprises articles on topics 

such as breastfeeding, nutrition, oral and den-

tal hygiene, sleep, etc.

  Let’s prevent: prevention-related topics.

  Vaccines: frequently asked questions, immuni-

sation schedules, international vaccination and 

specific vaccines.

  Our concerns: gathers content on general inter-

est topics in alphabetical order.

  Diseases: classifies contents by the affected 

part of the body.

  Resources: guidelines, documents, videos, sto-

ries, applications, blogs, games, podcasts and 

other resources.

  Young health: thirteen sections devoted to ado-

lescents and young adults: my body, sexuality, 

recreation and leisure, substance use, expe-

riences…

  Medicines: practical information and directions 

for the administration of medicines commonly 

used in children.

It also offers other services such as registration, by 

which users can more easily access the contents 

they are interested in and can periodically receive 

a newsletter, and extensive social media integra-

tion (Twitter® and Facebook®) that facilitates the 

daily diffusion of new contents.

METHODOLOGY

Study design: cross-sectional descriptive analysis 

of the web traffic of the Familia y Salud site (www.

familiaysalud.com).

Period under study: from April 23, 2012, when con-

tents started to be published on the site, to January 

15, 2015, when we conducted our review.

Studied material: articles and news written by 

more than 230 paediatricians and other professio-

nals.

Review method: we analysed the data collected by 

the Google Analytics® web service, which can be 

used to learn how users interact with the web. We 

also analysed the results of an online, voluntary sa-

tisfaction survey about the contents of the website. 

Analysed variables: number of visits, number of 

users, page views/session, proportion of new and 

returning users, mean duration of session, bounce 

rate, sociodemographic data, most popular con-

tents, social network followers, likes, and user sa-

tisfaction level.

http://www.pap.es/FrontOffice/PAP/front/Articulos/Articulo/_IXus5l_LjPoCV3t1fS0DmyJcdpVudZpvM-w7V41ui34itYnGngII8w#bibliografia
http://www.pap.es/FrontOffice/PAP/front/Articulos/Articulo/_IXus5l_LjPoCV3t1fS0DmyJcdpVudZpvM-w7V41ui34itYnGngII8w#bibliografia
http://www.pap.es/FrontOffice/PAP/front/Articulos/Articulo/_IXus5l_LjPoCV3t1fS0DmyJcdpVudZpvM-w7V41ui34itYnGngII8w#bibliografia
http://www.pap.es/FrontOffice/PAP/front/Articulos/Articulo/_IXus5l_LjPoCV3t1fS0DmyJcdpVudZpvM-w7V41ui34itYnGngII8w#bibliografia
http://www.pap.es/FrontOffice/PAP/front/Articulos/Articulo/_IXus5l_LjPoCV3t1fS0DmyJcdpVudZpvM-w7V41ui34itYnGngII8w#bibliografia
http://www.pap.es/FrontOffice/PAP/front/Articulos/Articulo/_IXus5l_LjPoCV3t1fS0DmyJcdpVudZpvM-w7V41ui34itYnGngII8w#bibliografia
http://www.familiaysalud.com/
http://www.familiaysalud.com/
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RESULTS

Number of sessions and users

The total number of pages viewed was approxima-

tely 6.5 million, and they were visited by more than 

four million users. Last year we received a little 

over 3.6 million visits from 2.47 million users. In 

the past month, there were approximately 10,000 

sessions a day. We observed an increase in the 

number of sessions over the course of the three 

years that the website has been up, which was ex-

ponential in the past year (an increase in the num-

ber of sessions of more than 500%) (Figure 1). The 

number of pages viewed per session was 1.35.

The proportion of new users was 86.7% compared 

to 13.4% of users that previously used the site (Fig. 

2). This means that more than half a million are 

returning users.

The number of sessions was lower during wee-

kends (Saturday and Sunday) and higher during 

weekdays. The time of day with the heaviest traffic 

was from six to eleven pm.

Average session duration

The average session duration was 1.16 minutes. 

This trend has remained stable since the website 

was launched.

Bounce rate

There is a clear decreasing trend:  the mean boun-

ce rate is 35.7%, while the rate has dropped to 15% 

in the last year.

Sociodemographic profile

Sixty-one percent of the users older than 18 years 

that visit the website were 18 to 24 years old (Figu-

re 3). Female users accounted for 45.8%, and male 

for 53.1% of the total (P < .005).

Spain was the country where most of the users 

were located (35.8%), followed by Mexico (17.3%) 

and other Spanish-speaking countries. Users in 

Spain were most frequently located in Madrid 

(9.2%) and Barcelona (3.9%), and users abroad in 

Mexico City (4.0%) (Table 1).

Figure 1. Top: tracking of the number of sessions from the launching of the website to the date the data was 
reviewed. Bottom: comparison that shows the increasing trend in the number of sessions in the past two years, 
2014 versus 2013
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Contents

The contents visited most frequently concerned 

dyslexia, vomiting and worms. The most visited 

sections were: Our concerns (35.8%), Diseases 

(19.6%), Healthy living, Growing, and, fifth place, 

Young health (Table 2).

Search engine

The most frequently used browsers were Chrome 

(49.02%), Android (18.17%) and Safari (14.16%). 

During the period under study, 50% of users acces-

sed the website from mobile devices or tablets, 

and in the past year this figure reached 56.39%.

Figure 2. Percentage of new users compared to returning users
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Figure 3. Sessions by age
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Social networks

Our growth in the Twitter® and Facebook® social 

networks has been gradual since the website was 

first launched. Familia y Salud has 1628 Twitter® 

followers and 1201 tweets, and Young Health has 

192 followers and 393 tweets. In Facebook®, the 

website has1500 likes and Young Health has 229.

Satisfaction survey

We received 100 responses for the online satisfac-

tion survey. Overall, 56% of respondents found the 

website very useful, 40% useful, 4% hardly useful 

and none found it useless. When it came to speci-

fic contents, the section that the users found most 

interesting was Diseases, followed by Our concerns 

and Young Health (Figure 4).

DISCUSSION

Let us start with an indisputable fact: three out of 

four individuals obtain health information from 

the Internet. In our clinical practise, we meet 

knowledgeable and empowered patients that 

search for information before and after meeting 

with us. The ascent of the Internet and the social 

networks in recent years has been spectacular.9

While at present there are numerous sources of 

information concerning children’s health, few stu-

dies have analysed their potential for communica-

tion6,10. Thus, it is difficult to compare our results 

with the findings of other studies.

There is considerable interest in Familia y Salud, as 

we receive a great number of visits every day 

(10 000 sessions/day), and the number of sessions 

and of new users have been increasing in recent 

months. About half a million users are returning 

Table 1. Visits to the website by country, as absolute frequencies and percentages
Country Sessions % Total sessions

1 Spain 122 690 35.78%
2 Mexico 59 360 17.31%
3 Argentina 26 948 7.86
4 Chile 20 664 6.03%
5 Colombia 20 230 5.90%
6 Peru 19 865 5.79%
7 United States 17 848 5.20%
8 Venezuela 13 406 3.91%
9 Ecuador 9274 2.70%

10 Dominican Republic 3378 0.99%

Table 2. Main topics that have brought users to the website
Page title Page views % total page 

views
1 What is dyslexia 331 805 5.42%
2 What should I do when my child vomits? 288 099 4.71%
3 Pinworms, how did my child get these little bugs? 218 906 3.58%
4 The newborn. Advice for the first month of life 179 438 2.93%
5 Foot fungal infections, what are they and what can we do? 178 498 2.92%
6 Parents and paediatricians in charge of children and adolescents 177 708 2.90%
7 Ganglia. Adenopathies: importance and consequences 132 877 2.17%
8 Cough management: what to do when my child has a cough 113 666 1.86%
9 Hip dysplasia 113 337 1.85%

10 Infectious mononucleosis or kissing disease 105 203 1.72%

http://www.pap.es/FrontOffice/PAP/front/Articulos/Articulo/_IXus5l_LjPoCV3t1fS0DmyJcdpVudZpvM-w7V41ui34itYnGngII8w#bibliografia
http://www.pap.es/FrontOffice/PAP/front/Articulos/Articulo/_IXus5l_LjPoCV3t1fS0DmyJcdpVudZpvM-w7V41ui34itYnGngII8w#bibliografia
http://www.pap.es/FrontOffice/PAP/front/Articulos/Articulo/_IXus5l_LjPoCV3t1fS0DmyJcdpVudZpvM-w7V41ui34itYnGngII8w#bibliografia
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users. This shows that the site is valued and sparks 

interest.

The average session duration is another indicator 

of how much interest a website attracts. A dura-

tion of more than one minute is considered very 

good. The average for a web exceeds that thres-

hold. The worldwide average is 20 seconds. The 

assumption is that this is due to the existence of 

thousands of websites that do not have what the 

user is looking for, so that he or she leaves the page 

immediately after entering.

The bounce rate is the percentage of visitors who 

enter the site and then do not browse, but rather 

leave without reading any more because they are 

not interested. The higher the bounce rate the 

lower the Google® ranking, which results in poorer 

positioning. In our case, there is growing interest 

in the site, and the bounce rate keeps decreasing.

As expected for a paediatric website that targets 

families, users tended to be young, 18 to 34 years of 

age, and were both male and female, with no statis-

tically significant differences. The younger the age, 

the greater the Internet use. According to data from 

published studies, 83% of young individuals use 

web browsers to search for health-related 

information.3 This percentage is higher than the 

percentage that visit the doctor (77%) or consult 

with a pharmacist (46%). However, it has also been 

reported that they find online information less re-

liable than the information obtained in a face-to-

face visit. The reason for the more frequent search 

of information online is the greater accessibility, 

convenience and speed of the Internet.

As for users from abroad, most visits from outside 

of Spain came from Spanish-speaking regions (two 

out of three users), which makes Familia y Salud 

one of the major websites on paediatric health in 

the Spanish language. Internet is the highway of 

globalisation, distances are eliminated, informa-

tion flows instantly, there is unlimited diffusion, 

access is ubiquitous.

The contents that most interested users had to do 

with health problems, especially dyslexia and vo-

miting. This demonstrates that searches for health 

information on the Internet usually had to do with 

diseases or other health complaints, and less often 

with preventive aspects related to nutrition, vacci-

nation, healthy lifestyles and medication. These 

data are consistent with the study published by the 

Observatorio Nacional de las Telecomunicaciones y 

Figure 4. Contents that most interested respondents (online questionnaire). Scale from 0 (minimum) to 9 
(maximum)
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la Sociedad de la Información (ONTSI) and the pu-

blicly owned corporation Red.es.9 On the other 

hand, topics related to adolescent health, gathe-

red in the section Young Health, occupy the fifth 

place, which is not bad considering that this is the 

smallest subset of the population and that adoles-

cents require the least care in traditional settings.

A large percentage of the users that visited our we-

bsite had used a browser to access the desired in-

formation. The following step was entering the 

name of the disease/complaint. Mobile phones 

were the platform used to access our website by 

three out of four users, followed in frequency by 

desktop computers.

The role played by social networks today cannot be 

overlooked.11 Our website takes advantage of their 

potential. With each passing day, Twitter®, Face-

book® and other social networks grow in impor-

tance as a meeting point for exchanging informa-

tion and are resources that are increasingly 

integrated into the site. They are evolving rapidly, 

and there is increasing interaction of the user with 

our website through social media.

The reported satisfaction with these types of onli-

ne health-related tools is very high. In this case, 

96% of users found the website useful or very use-

ful, and the most valued section was the one devo-

ted to Diseases.

CONCLUSIONS

The Internet is becoming a channel of communica-

tion where patients search for information in clear 

and accessible language, and share experiences. 

The emergence of these new forms of communi-

cation does not mean that all patients will use 

them, or that they will be fully empowered and 

active in the future and take on a greater responsi-

bility in decision-making. It is possible that a large 

number of people will continue to prefer delega-

ting the decisions concerning their health to 

health care professionals. There will also be others 

that will assume that responsibility and require 

different treatment. 

The Familia y Salud website is becoming a power-

ful means of communication and health promo-

tion in children and adolescents, a source for the 

diffusion of knowledge and shaping the health 

care culture.
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