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The aim of this research is to analyze the relationship between different types of social networking activities and 
body dissatisfaction, internalization of beauty ideals and body appreciation in adult women in the metropolitan 
region of Buenos Aires. The sample consisted of 121 women aged 18 to 65 (M = 36.59, SD = 12.59). Participants 
completed a survey on social networks, the EDI-2 Eating Behavior Inventory, the SATAQ-3 Questionnaire on 
beauty ideals and the BAS-2 Body Appreciation scale. A cross-sectional design was used. Pearson correlations 
were calculated indicating that a higher frequency of social media activities was positively associated with body 
dissatisfaction and internalization of beauty ideals and negatively associated with body appreciation. Posting 
transient status updates and checking to see what their contacts are doing were found to be the activities most 
associated with negative aspects of body image. The Macro Process was used to carry out mediation and 
moderation analysis. The results indicated that within the social networking activities, transient status updates 
had no direct effect on body dissatisfaction but there was a significant indirect effect through the mediating role 
of body appreciation. Age was not a moderator of this mediation. Body appreciation was shown to be a protective 
variable for body dissatisfaction towards certain activities in social networks in adult women.
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El objetivo de esta investigación es analizar la relación entre distintos tipos de actividades realizadas en redes 
sociales y la insatisfacción corporal, la internalización de los ideales de belleza y la apreciación corporal en 
mujeres adultas de la región metropolitana de Buenos Aires. La muestra se constituyó por 121 mujeres de 18 a 
65 años (M = 36.59, DE = 12.59). Se utilizó una encuesta sobre redes sociales, el Inventario EDI-2 de Conductas 
Alimentarias, el Cuestionario SATAQ-3 sobre ideales de belleza y la escala BAS-2 de Apreciación Corporal. 
Se empleó un diseño de tipo transversal. Se calcularon correlaciones de Pearson que indicaron que una mayor 
frecuencia de actividades en redes sociales tenía una asociación positiva con la insatisfacción corporal y la 
internalización de los ideales de belleza y negativa con la apreciación corporal. Publicar actualizaciones de 
estado transitorias y chequear para ver que están haciendo sus contactos resultaron ser las actividades más 
vinculadas con aspectos negativos de la imagen corporal. Se empleó el Macro Process para efectuar análisis de 
mediación y moderación. Los resultados indicaron que dentro de las actividades realizadas en redes sociales, 
la actualización de estados transitorios no tenía un efecto directo en la insatisfacción corporal, pero había 
un efecto significativo indirecto a través del papel mediador de la apreciación corporal. La edad no resultó 
moderadora de esta mediación. La apreciación corporal mostró ser una variable protectora de la insatisfacción 
con la imagen corporal frente a ciertas actividades en redes sociales en mujeres adultas. 
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Social media have become an essential part of people’s 
daily lives, especially among young people (Auxier & Ander-
son, 2021) allowing individuals to be both consumers and pro-
ducers of content (Holland & Tiggemann, 2016). For example, 
users can selectively choose to join a group, share materials, 
post their own productions, and post status updates, videos, 
images, or tweets (Veldhuis et al., 2020).

A relevant aspect of the impact of social media is on body 
image. Body image involves an individual’s thoughts, feelings, 
and perceptions about their own body (Cash, 2004). Socio-
cultural theories (Thompson et al., 1999) have long demon-
strated the influence of traditional media, such as cinema or 
television, on the internalization of thin ideals. The media are 
a source of pressure to follow these ideals and increase social 
comparison, resulting in body dissatisfaction among individ-
uals, particularly women. Numerous more recent studies have 
found similar mechanisms with the use of social media (Rob-
erts et al., 2022).

Studies and systematic reviews are consistent in indicating 
that higher participation in social media activities has a detri-
mental effect on body image and is associated with increased 
body preoccupation in both adolescent and young men and 
women (De Valle et al., 2021; Fardouly et al., 2018; Fioravanti 
et al., 2022; Rodgers et al., 2021; Rodgers & Rousseau, 2022; 
Saiphoo & Vahedi, 2019).

However, Holland and Tiggemann (2016) advised that 
investigating specific aspects of social media use may pro-
vide more useful information than analyzing the general use 
of social media, for example the number of hours spent on a 
particular platform. In this regard, different studies (Modica, 
2019; Rodgers & Melioli, 2016) describe how seeking negative 
feedback through permanent updates, visual comparisons, 
and comments received are strong predictors of body image 
concerns and eating disorders (Holland & Tiggemann, 2016; 
Jarman et al., 2021b; Strubel et al., 2018).

There is evidence that age and gender play a moderat-
ing role in the impact of social media on body image, with 
adolescent girls and young women being the most vulnera-
ble to negative effects (Holland & Tiggemann, 2016; Rodgers 
& Rousseau, 2022). However, several studies have indicated 
that the effect of social media on body image is mediated by 
the internalization of thin-ideals. It would be in cases of high 
internalization or high appearance related pressure that would 
lead to body dissatisfaction (Fardouly et al., 2018; Jankausk-
iene & Baceviciene, 2022; Jarman et al., 2021b).

So far, most studies have focused on preoccupation or dis-
satisfaction with body image, i. e. more on its dysfunctional 
aspects, but there is still a need for research that includes pos-
itive body image. Positive body image refers to the apprecia-
tion and acceptance of the unique characteristics, beauty and 
functionality of one’s own body (Tylka & Wood-Barcalow, 
2015b).

There is evidence that body appreciation, the most eval-
uated aspect of positive body image, would function protec-
tively against body dissatisfaction resulting from viewing 
images of more attractive peers on social media (Veldhuis et 

al., 2020; Wang et al., 2020). This moderating effect of body 
appreciation was verified in adolescents and young women 
(Andrew et al., 2016; Duan et al., 2022; Wang et al., 2020).

To date, no studies have investigated the impact of social 
media use on body image and the thin-ideal internalization in 
women with a broader age range that includes middle-aged 
women (30-65 years) (Holland & Tiggemann, 2016). However, 
middle-aged women also experience body dissatisfaction and 
are judged in relation to an ideal of female beauty that empha-
sizes both youth and thinness (Grippo & Hill, 2008; Quittkat et 
al., 2019; Wang et al., 2019).

An additional limitation is that most studies on social media 
use and body image have been conducted on young white 
women in developed countries, and there is a need to expand 
knowledge on this topic in other cultural groups (Rodgers & 
Rousseau, 2022), including Latin America, where research is 
scarce. Argentina is a Latin American country with mainly 
European roots. Previous studies have found that Argentinean 
adolescents, particularly girls, have a high internalization 
of thin ideals and a very low body appreciation compared to 
other Latin American adolescents such as those in Mexico and 
Colombia (Góngora et al., 2020). Given these particular cultural 
characteristics, it is an interesting group to analyze the use of 
social media and body image.

The aim of this research is to analyze the relationship 
between different types of social media activities and body dis-
satisfaction, the internalization of thin-ideals and body appreci-
ation in adult women in the metropolitan area of Buenos Aires.

It is expected that the higher the frequency of social media 
activities, the higher the body dissatisfaction and that this 
relationship is mediated by the internalization of thin-ideals 
and body appreciation. The model presented in Figure 1 will 
be tested. Body appreciation has been found in several studies 
to moderate the relationships between social media activities 
and body dissatisfaction. The mediating role of body appre-
ciation in this relationship will also be assessed. Age is also 
expected to have a moderating effect on the model tested, with 
the higher the age, the lower the relationship between the var-
iables.

Method

Participants

The sample consisted of 121 women aged 18-65 years liv-
ing in the metropolitan area of Buenos Aires. The mean age 
was 36.59 years old (SD = 12.59), 63.6% (n = 77) were under 
40 years old, and 36.4% (n = 44) were over 40 years old. A 
minority (9.1% of the participants) had primary education 
(n = 11), 54.6% (n = 66) had secondary education, and 36.36% 
(n = 44) had university level education. The mean B.M.I. was 
24.11 (SD = 5.76). Concerning occupation, 23.14% (n = 28) 
were self-employed, 43.80% (n = 53) were employed, 9.91% 
were housewives (n = 12), 0.83% were unemployed (n = 1), 
5.79% were retired (n = 7), and 16.53% (n = 20) did not work. 
Regarding the level of physical activity, the majority (58.68%, 
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n = 71) exercised less than 3 hours per week, followed by 
31.41% (n = 38) who practiced 3 to 6 hours per week, 8.26% 
(n = 10) between 7 and 15 hours per week, and 1.65% (n = 2) 
more than 16 hours of physical activity per week. Participa-
tion on the study was voluntary and anonymous. Regarding 
the time spent on social media, 3.3% (n = 4) used them for less 
than 5 minutes, 5% (n = 6) for 5 to 30 minutes, 13.2% (n = 16) 
for 30 minutes to 1 hour, 14.9% (n = 18) for 1 to 2 hours, 12.3% 
(n = 15) for 2 to 3 hours, 24.8% (n = 30) for 3 to 4 hours, and 
26.5% (n = 32) for more than 4 hours.

Instruments

Social Media Use Survey. A survey was designed to gather 
information about the type of social media use. Different social 
media platforms were listed and participants had to indicate 
whether or not they used them and how often. The general 
frequency of use of all social platforms and the type of activi-
ties carried out on them were also assessed. Participants were 
presented a list of 17 activities (see Table 2) with 5 response 
options: never (1) to very often (5). Items were taken from activ-
ities usually associated to active and passive social media use 
(e. g., Gerson et al., 2017) but without referring to a specific 
platform (Berri & Góngora, 2021; Castro Solano & Lupano 
Perugini, 2019).

Body Appreciation Scale -2 (BAS-2). It is a 10-item scale 
that assesses body appreciation through 5 response options: 
never (1) to always (5) (Tylka & Wood-Barcalow, 2015a). Val-
idation studies of the scale in Argentina (Góngora et al., 2020) 
have demonstrated an adequate unidimensional factor struc-
ture, good convergent validity with measures of body dissat-
isfaction (r = -.72), pressure (r = -.49) and internalization of 
thin-ideals (r = .32 to r = -.61), as well as excellent levels of 
internal consistency (α = .96). In this sample, internal consist-
ency was α = .94.

EDI-2 Eating Disorders Inventory. This 91-item instru-
ment (Garner, 1991) assesses characteristics associated with 
eating disorders. It has three disorder-specific subscales 
(Drive for Thinness, Bulimia, and Body Dissatisfaction) and 
the remaining eight scales correspond to associated traits. For 
this study, only the Body Dissatisfaction scale was used. The 
instrument has been validated in Argentina. The scale has 
shown evidence of validity to discriminate between clinical 
and general groups, men and women, and between different 
age groups. In the validation studies, the internal consist-
ency of the specific scales were α > .80 (Casullo et al., 1996; 
Casullo et al., 2000). In the sample of this study the internal 
consistency was α = .84.

Sociocultural Attitudes Towards Appearance Question-
naire (SATAQ-3). This instrument consists of 30 items assess-
ing four dimensions of sociocultural influences on body 
image (Thompson et al., 2004): Information, Pressure, Gen-
eral Internalization, and Athletic Internalization of thin-ide-
als. The items are answered on a 5-option Likert scale: from 
strongly disagree (1) to strongly agree (5). Validation stud-
ies conducted in Argentina have found adequate indicators 

of construct validity in women with and without an eating 
disorder, concurrent validity with the EDI-3 scale (r = .20 
to r = .50), and internal consistency (α = .82 to α = .92) 
(Murawski et al., 2015). For this study, the subscales Pres-
sure, Internalization-General, and Internalization-Athletic 
were used. Internal consistency in this sample was α = .85 for 
Pressure, α = .79 for Internalization-General, and α = .73 for 
Internalization-Athletic.

Procedure

A cross-sectional design was used in this study. Instruments 
were completed in an online format through a link to Google 
Forms. Psychology students from the University of Palermo 
participated in the dissemination of the research through social 
media and contact with potential participants as part of their 
research practice. Participants were informed of the purposes 
of the research, the confidentiality of the data, and their right 
to refuse to participate and withdraw from the research at any 
time. They signed an informed consent form before complet-
ing the questionnaires. This research complies with the ethical 
standards of the American Psychological Association (2010) 
and the national standards for scientific research and from the 
University of Palermo. Given the characteristics of the research, 
voluntary and anonymous participation of consenting adults in 
non-intervention studies, it was tacitly approved by an internal 
ethics committee at the Department of Psychology, University 
of Palermo.

Data analysis

Data analysis was carried out using SPSS.24. The descrip-
tive data, skewness and kurtosis of the measures used were 
analyzed. The values of skewness ranged between -.60 and .50, 
while the values of kurtosis ranged between -.63 and -.18. There 
is a fair consensus that values between -2 and +2 indicate a nor-
mal distribution of the variable (Field, 2017), therefore, normal-
ity of the data was inferred.

A series of t-student tests were first performed to compare 
the means of the scales used in the study between participants 
over 40 years old and those under 40 years old. Cohen’s d was 
calculated as a measure of effect size of differences. Following 
the guidelines established by the author, an effect size d = .20 
was considered as small, d = .50 as medium, and d = .80 as 
large (Cohen, 1992). Pearson correlations were calculated 
between types of social media activities and scores on the 
BAS-2, SATAQ-3, and the EDI-2 body dissatisfaction scale. 
Subsequently, the Macro Process (Hayes, 2017) in SPSS-24 
was used to perform a mediation analysis (model 4), a mod-
eration analysis (model 1), and a moderate mediation analy-
sis (model 58) with the study variables. A mediation analysis 
assumes that the relationship between a predictor variable, 
in this case type of social media activity, and the dependent 
variable, body dissatisfaction, is reduced by including another 
variable as a predictor (body appreciation, internalization of 
thin-ideals, and the pressure perceived from those ideals). 
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Mediation would indicate that the relationship between these 
two variables is “explained” by a third variable (the media-
tor). Mediation is tested by assessing the indirect effect size 
and its confidence interval. If the confidence interval contains 
zero, it is assumed that there is no genuine mediation effect. If 
the confidence interval does not contain zero, it is concluded 
that mediation has occurred. In this study a 95% confidence 
interval was used and conducted the analysis with a bootstrap 
of 5000 samples to reduce bias (Field, 2017). A moderation 
analysis occurs when the relationship between two variables 
changes as a function of a third variable. In this case, the rela-
tionship between social media activity and body dissatisfac-
tion could change as a function of body appreciation values. 
Moderation occurs if there is a significant interaction between 
the predictor and the moderator (Hayes, 2017). Moderate 
mediation assesses whether there is a significant moderator in 
the path between the predictor (social media activity) and the 
mediator (body appreciation) or in the path between the medi-
ator and the outcome variable (body dissatisfaction). In this 
case the moderator assessed was age. Moderate mediation is 
considered to be present if in either of these two paths there is 
an interaction between the predictor and the moderator (path 
a), or between the mediator and the moderator (path b) (Hayes, 
2017).

Results

Correlations between social media activities, body 
dissatisfaction, thin-ideal internalization and body 
appreciation

Means and standard deviations of the BAS-2, EDI-2 Body 
Dissatisfaction and SATAQ-3 subscales are presented in Table 1.

 Given the wide age range of participants, scale means were 
compared between women over 40 years old and women below 
40. It was found that there were no significant differences in 
Body Dissatisfaction (t = -.76, p = .44, d = -.14), Body Apprecia-
tion (t = -1.9 p = .07, d = -.36), Internalization- General (t = 1.8, 
p = .07, d = .34), and Internalization-Athletic (t = 1.6, p = .1, 
d = .30), and Pressure (t = 1.8, p = .07, d = .34) between the 
two age groups. There was also no difference in time (t = .58, 
p = .58, d = .11) spent on social media between the two groups. 
Given the sample size of the subgroups and the lack of signifi-
cant differences in the measures between them, the whole group 
was analyzed together.

Pearson correlations were performed between the frequency 
of social media activities and the EDI-2 Body Dissatisfaction 
scale, the BAS-2 scale, and the SATAQ-3 subscales. The results 
are presented in Table 1. A mild to moderate positive associa-

Table 1
Means and standard deviations of the study variables and Pearson correlations between social media activities, the SATAQ-3 subscales, the 
BAS and the EDI-2 Body Dissatisfaction subscale

Activity BAS Pressure IntG IntA BD
Post permanent status updates -.28 .13 .11 -.01 .25
Post transient status updates (24hrs) -.39** .32* .22 .29* .45***
Commenting (on statuses, posts, photos) -.28 .21 .23 .18 .33*
Share/repost photos, news/videos -.11 -.10 .05 -.25 .05
Chat -.02 -.03 .01 .06 -.07
Check to see what my contacts are up to -.13 .16 .49*** .26 .08
Create or confirm an event -.15 -.03 .09 .04 .13
Post photos -.15 .01 .16 .05 .23
View photos -.07 .06 .21 .10 .08
Tag photos -.26 .12 .20 -.03 .21
Post videos -.39** .08 .28 .01 .23
Tag videos -.06 .23 .32* .11 -.08
Upload stories (Instagram) -.15 .24 .19 .20 .21
Making live broadcasts -.04 -.06 -.01 -.06 -.20
Passively surfing the web – “scrolling” (not commenting, 
liking or tagging anything) -.16 .05 .05 .13 -.18

Actively surfing the web (commenting, posting or “liking” 
posts, images, etc.). -.08 -.22 -.02 -.11 .22

View profiles of my friends/contacts -.16 .04 .17 .08 .09
M 36.47 16.34 21.51 12.57 12.40
SD 9.12 7.22 7.83 5.01 6.45

Note. IntG = Internalization-General, IntA = Internalization-Athletic; BD = Body Dissatisfaction.
* p ≤ .05; ** p ≤ .01; *** p ≤ .001.
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tion was found between the frequency of social media activities 
and body dissatisfaction, as well as a higher internalization of 
thin-ideals.

In relation to thin-ideal internalization, the most significant 
associations were linked to posting transient status updates, 
checking to see what my contacts are doing and tagging videos. 
Body dissatisfaction was significantly correlated with posting 
transient status updates and commenting (on statuses, posts, 
photos). Higher body appreciation was associated with lower 
frequency of social media activities, in particular, posting tran-
sient status updates and posting videos had the highest inverse 
correlations with this variable.

In summary, among the activities assessed, posting transi-
tory status updates and checking to see what my contacts are 
doing were found to be the activities most associated with neg-
ative aspects of body image.

Mediation and moderation analysis

For a deeper understanding of the relationship between sig-
nificant social media activities, body dissatisfaction, thin-ideal 
internalization, and body appreciation, a series of mediation 
and moderation analyses were conducted. Macro Process in 
SPSS-24 was used for this purpose. Transitory status updates 
was selected as the social media activity, as it was the activity 

previously found with the most significant associations with the 
study variables.

First, the relationship between transient state updates, body 
dissatisfaction, internalization of thin-ideals, and body appre-
ciation was examined through Process model 4. This model 
allows assessing the mediating role of different variables in 
parallel. In this case, the mediating role of body appreciation 
and internalization of thin-ideals was assessed between social 
media activity and body dissatisfaction. The model is presented 
in Figure 1.

Results indicated that transient state updates had no direct 
effect on body dissatisfaction (b = 0.07, p = .85), however, there 
was a significant indirect effect through the mediation of body 
appreciation (b = 1.01, 95% CI [ .18, 1.88]). Internalization of 
general thin-ideals (b = -0.004, 95% CI [ -.18, 19]), internali-
zation of athletic-ideals (b = 0.0001, 95% CI [ -.18, .18]), and 
appearance related pressure (b = -0.009, 95% CI [ -.20, .16]) did 
not mediate the relationship between social media activity and 
body dissatisfaction. Body appreciation showed a protective 
effect against social media activity.

Given previous evidence regarding the moderating role of 
body appreciation between social activities and body dissat-
isfaction, this role was also assessed through the model 1 of 
Macro Process in SPSS-24. No interaction between social media 
activity and body appreciation was found in the studied sample 

Figure 1
Mediation model of body appreciation, internalization and pressure of thin-ideals in the relationship between transitory state updates and body 
dissatisfaction

Note. Values in the paths correspond to the coefficients of the model. Dotted lines are non-significant relationships. Full lines are significant 
associations. 
** p ≤ .01̧  *** p ≤ .001.



Góngora Psychology, Society & Education

24

in relation to body dissatisfaction (b = 0.01, 95% CI [-.07, .08], 
t = .13, p = .89). In this study, body appreciation plays a medi-
ating, but not a moderating role with respect to body dissatis-
faction.

Second, given the wide age range of the participants, the 
moderating effect of age was assessed in relation to the path 
between the frequency of transient state updates and body 
appreciation (b = 0.09, 95% CI [-.02, .21], t = 1.52, p = .21) and 
the path between body appreciation and body dissatisfaction 
(b = 0.001, 95% CI [-.006, .009], t = -.36, p = .71). Macro Pro-
cess model 58 was used which tests for moderate mediation in 
which the moderator, in this case age, would have an effect on 
the path a and b of the mediation but not on path c with a direct 
effect on the dependent variable. No moderating effect of age 
was found in either of the two tested paths.

Discussion

Previous studies indicated that specific activities within 
social media were associated to greater body dissatisfaction 
(Holland & Tiggemann, 2016). In this study, posting transient 
status updates was the activity most associated with thin-ideal 
internalization, body appreciation, and body dissatisfaction. To 
a lesser extent, checking to see what my contacts are doing was 
linked to the thin-ideal internalization. These activities involve 
not only spending a lot of time on social media but also being 
aware of others’ responses, which would favor social compari-
son (Fardouly et al., 2015; Tiggemann et al., 2018). Social media 
investment may be more important for body image than time 
spent on media (Verduyn et al., 2017).

It was also confirmed that some activities are associated 
with greater body dissatisfaction while others are associated 
with higher thin-ideal internalization. Although users can do 
different social media activities simultaneously, not all of them 
are followed with the same intensity. This creates a challenge in 
thinking about the assessment of social media activities because 
using a general measure of intensity of use across all activities 
can provide broader information about time and social media 
investment but it leaves out the specific activities that are asso-
ciated with body dissatisfaction (Tylka et al., 2023).

Early studies on this topic have focused on the total con-
nection time to social media or on the active-passive use of 
media, concluding that that this type of study has many limita-
tions and that more precise information on social media use was 
needed (Holland & Tiggemann, 2016; Jarman et al., 2021b). In 
this study, the two most prominent activities correspond to an 
active use (posting transient status) and a passive use (check-
ing what my contacts are doing). Both active and passive social 
media use were associated with lower body satisfaction and 
body appreciation, as well as higher overvaluation of shape and 
weight (Jarman et al., 2021a).

Analysis of the relationship of variables showed that tran-
sient state updating had no direct effect on body dissatisfaction 
but there was a significant indirect effect through the mediating 
role of body appreciation. A higher frequency of state updates 
would decrease body appreciation and this would be associated 

with higher body dissatisfaction. In this research, body appre-
ciation has a protective role in mediating but not moderating 
the relationship between social media activity and body dissat-
isfaction.

It is interesting to consider whether body appreciation is 
a moderator, as if it were a stable trait, or a mediator, which 
is also affected by social media use. While many studies have 
taken it as a moderator, several other studies have found a link 
between higher social media activity and lower body satisfac-
tion (Jarman et al., 2021b). New conceptualizations also allow 
us to think that a variable can be both moderator and mediator 
simultaneously (Karazsia & Berlin, 2018). It would be impor-
tant to include body appreciation within theoretical models that 
account for the relationship of social media and body image. 
Although there is some research that supports parts of the exist-
ing theoretical models on body image (Tylka et al., 2023), the 
assumed relationships between the different variables need to 
be deepened and evaluated in further research.

Contrary to expectations, in the tested model, the internal-
ization of general and athletic ideals as well as the perceived 
pressure of these ideals were not found to be mediators between 
social media activity and body dissatisfaction. This may be due 
to the fact that a specific type of activity such as transient state 
updates was selected, and this was an activity more associated 
to body appreciation but not to internalization or pressure of 
thin-ideals. It could be that other activities or the set of activi-
ties done in social media have a stronger link to the internaliza-
tion of thin-ideals as other studies have found (Jankauskiene & 
Baceviciene, 2022; Jarman et al., 2021b).

On the other hand, age was not found to moderate the 
relationship of the variables in this mediation: both between 
transient state updating and body appreciation, and between 
body appreciation and body dissatisfaction. This research has 
included a large age group of women (18-65 years), a range that 
has not been assessed in other studies. The results would indi-
cate that the relationship between the study variables affects 
all adult women in the sample equally, not just young women. 
Longitudinal research has found that body dissatisfaction 
remains stable across lifespan in women (Quittkat et al., 2019; 
Wang et al., 2019). However, it is striking that body apprecia-
tion tends to increase with age in women (Quittkat et al., 2019) 
so that some moderation by age might occur. In a meta-analysis, 
De Valle et al. (2021) also found no moderating effect of age on 
the impact of social media on body image. However, the limited 
number of studies with middle-aged women makes it difficult 
to compare results.

It should also be noted that the sample was composed of a 
higher proportion of young women (under 40), which may have 
an impact on the results. While all participants would use social 
media with a similar frequency, the type of platform may differ. 
Younger women have reported using more visual social media 
such as Instagram or TikTok, and being more active in media 
use (Fardouly et al., 2018; Wagner et al., 2016). It would be nec-
essary to extend the studies with an exclusive sample of older 
women to better assess the impact of social media activities on 
their body image or to analyze the results by age group. Other 
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aspects of body image could also be incorporated, such as body 
functionality, which is also strongly related to women’s age 
(Alleva & Tylka, 2021).

Another aspect to consider in the relationship found between 
social media activities, body appreciation, and body dissatisfac-
tion not moderated by age, could be the cultural group. Argen-
tinean women have shown low body appreciation and high 
thin-internalization compared to other Latin American women 
(Góngora et al., 2020; McArthur et al., 2005). As a country with 
mainly European roots (Meehan & Katzman, 2001), several 
studies have pointed to a greater internalization of dominant 
European beauty ideals in the media. The large proliferation 
of cosmetic surgeries and cosmetic procedures in adult Argen-
tinean women confirms the effort to achieve these ideals (Inter-
national Society of Aesthetic Plastic Surgery, 2022). Given 
these cultural characteristics, it is possible that adherence to 
Western beauty ideals and the pressure to maintain thinness and 
youthfulness may be persisted throughout adulthood and may 
not be something that primarily affects adolescent or young 
adult Argentinean women.

This research has some limitations. Although the sample is 
not small, a larger number of participants would be desirable 
in order to have more robust results. The participants belong 
mostly to a middle or upper-middle social class, with a high 
educational level in the metropolitan area of Buenos Aires, 
which could make the importance of thin-ideals more relevant 
in this social group. In addition, the sample does not represent 
the whole of the Argentinean population. The wide age range 
included in the sample (18-65 years), with different uses of 
social media and body concerns, should also be considered, so a 
more restrictive age range would have been preferable.

On the other hand, the instrument for assessing social media 
use is a survey designed for this purpose, which is usual for this 
type of research, but it is not a standardized questionnaire like 
the other instruments used. It would be important to make pro-
gress in the standardization of instruments on the use of social 
media so that the measures would be comparable between dif-
ferent research studies. In this study, we have inquired about 
types of social media activities without specifying the social 
platform. For example, visual social media such as Instagram 
have shown more association with body concerns than non-
visual social media (Fardouly et al., 2018; Ridgway & Clayton, 
2016). Future studies could assess activities by social platform 
and include exclusively visual social media.

Finally, the results of this study have highlighted body 
appreciation as protective of body dissatisfaction in relation to 
certain social media activities in adult women. Numerous stud-
ies have highlighted the protective and healthful role of body 
appreciation as being associated with increased well-being and 
protection from various types of disorders, including eating 
disorders (Holland & Tiggemann, 2016; Jarman et al., 2021b; 
Wang et al., 2020). Media alphabetization and positive body 
image promotion programs have shown promise in strength-
ening body appreciation and decreasing the negative effects of 
social media on body image (Rodgers et al., 2021; Rodgers et 
al., 2022; Tylka et al., 2023). The use of body-positive content 

on social media has also received emerging support as a way 
to mitigate body dissatisfaction (Paxton et al., 2022; Rodgers 
et al., 2022).

This research has contributed to the study of body dissat-
isfaction and social media use in middle-aged women. This is 
an age group that is under-represented in research (Rodgers 
& Rousseau, 2022) and is increasingly participating in social 
media. At the same time, it provides information on a different 
cultural group: Argentinean adult women. In sum, this study 
has attempted to contribute to the expansion of knowledge on 
social media and body image in a different age and cultural 
group in order to advance knowledge on this topic.
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